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Course Description

This course introduces Journalism students to the editing of print media contents knowledge, in
other words, to the knowledge of editing in which they will work as media professionals. The
course aims at providing students an understanding of the basic knowledge of editing for print
media. Students learn the editing techniques to sustain media content development and principles

to establish valuable print media outputs

Learning Outcomes

At the end of this course students are expected to be able to:

Describe the storage devices used for keeping raw and edited media content
Describe devices for processing raw materials into finished print media content
Describe instruments and symbols used for manual editing of print media content
Apply text editing skills in improving print media content

Use guidelines for composing catchy headlines in editing print media content

Use house styles to design and make layout of the newspaper and magazine



Methods of Instruction and learning

Direct lecturers, assignments, group discussions, studio, newsroom works guided and independent

work

Learning Materials: Textbooks, handout, learning manuals, computers and printers

Mode of assessment

Assessment is based on continuous assessment 60%
End of Module examination 40%
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